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MSc in Sport Management 
The Molde MSc in Sport Management is designed to prepare students to work in management positions  
in the sport and sport-related industry. This programme intends to provide a solid understanding of sport  
management as it is practised in the European context, and introduce the students to the legal, ethical,  
financial, organizational, historical, political, and psychological issues they must be familiar with if they are  
to meet the demands of this growing industry. The Molde MSc in Sport Management offers students the 
chance to choose between two study options: “Managing Football” and “Marketing, Media and Sponsorship”. 
The programme is open for both Norwegian and international students.

Facts
Study duration:   2 years
ECTS credits:   120
Language of instruction:  English
Application deadlines:  1 March 2014 for international applicants
    15 April 2014 for Norwegian applicants  
Study start:   August 2014
Tuition fee:   No tuition fee

Benefits from the Molde MSc in Sport Management
•	 The increasing professionalization and complexity of the sport industry, growing media interest, increased 

globalization, and the influence of new technologies have created numerous employment opportunities related 
to sports. With its two study options, the Molde MSc in Sport Management is an outstanding preparation for 
professional positions in the sport industry and other industries where sport is used for marketing purposes. 

•	 We offer a unique, fully fledged MSc programme, taught in English, that prepares students for global as well  
as local responsibilities. The programme is accredited by the Norwegian Agency for Quality Assurance in  
Education (NOKUT). 

•	 Students will meet an internationally renowned faculty, with a cohesive perspective on teaching and research 
in the field of sport management. 

•	 The faculty is well integrated into the sports scene and collaborates with sports organizations and institutions – 
nationally and internationally.  

•	 The ERASMUS-Programme is an exchange programme for students at European universities. It encourages 
and enables students of Molde University College to take courses at one of our recommended European  
partner universities during the third term. This is possible due to mutual recognition of transfer credits  
between partner institutions.

International Master’s Programme



The first year is designed to introduce the student to the analytical concepts and functional areas of sport  
management. It addresses broad issues of sport managers’ interaction with the economic, political, and  
social environment, shaping and constraining decision making.
 
During the second year, students will have the possibility to choose one of two concentrations “Managing  
Football” or “Marketing, Media and Sponsorship”, gain valuable work experience through internships, and 
write a Master’s thesis. Students might also take courses at one of our recommended European partner  
universities as an ERASMUS exchange student during the third term.

In the “Managing Football” concentration, students will develop a deep understanding of the developments  
and discourses of managing football. Moreover, through close collaboration with clubs, the Norwegian Football 
Association and the professional football leagues in Norway, students will engage with up-to-date problems in 
the football business.

The concentration in “Marketing, Media and Sponsorship” is designes to meet the needs of the sports industry.  
It explores the unique features of marketing in sports, sports-related events, facilities, products and services.  
The focus is on the marketing of sports as a product and on the marketing of non-sport products and services,  
using sports as a promotional tool.

COURSES ECTS Semester 1 Semester 2 Semester 3 Semester 4
Forms of Organization & Management 15 15

Introduction to Sport & Event Economics 7.5 7.5

Philosophy of Science & Research Methods 7.5 7.5

Sport History 7.5 7.5

Team Sport Economics 7.5 7.5

Event Organization 7.5 7.5

Sport and Event Marketing 7.5 7.5

Option 1: Concentration on “Football Management”

5 Football Management seminars 15 5 x 3

Internship 15 15

Master’s Thesis 30 30

Option 2: Concentration on 
“Marketing, Media and Sponsorship”  (MMS)

5 MMS seminars 15 5 x 3

Internship 15 15

Master’s ( Thesis 30 30

TOTAL 120 30 30 30 30

* ECTS - European Credit Transfer and Accumulation System. 

Programme Description



Academic staff

Harald Dolles is Professor of Sport Management at Molde University College. He also holds a part-time professorship 
in International Business at the University of Gothenburg, Sweden. He contributes to scientific development in  
the fields of international business and sports management. Most recently, he co-edited Sport as a Business  
(Palgrave Macmillan, 2011), Sports Management and Mega Events (in Japanese, Bunshindo, 2012), and the  
Handbook of Research on Sport and Business (Edward Elgar, 2013). Harald also chairs the Strategic Interest Group  
of the European Academy of Management on “Managing Sport”.
 
Hallgeir Gammelsæter is Professor of Social Change, Organisation and Management at Molde University College. 
He has co-authored several Norwegian books, including The Organisation and Governance of Top Football Across 
Europe (Routledge, 2011, together with Benoit Senaux). He also recently published articles on the organisation of 
football in journals such as Soccer and Society, European Journal for Sport Studies and European Sport Management 
Quarterly. Currently Hallgeir is the Rector of Molde University College and serves on the Board of the European  
Association for Sport Management. 

Kjetil Kåre Haugen is Professor of Logistics and Sport Management. He holds a PhD in Stochastic Optimization/
Computer Science from NTH (now NTNU), and a MSc in Operations Research from the same institution. Kjetil Haugen 
is best known for his work within game theory in sports. His book Always Change a Winning Team (Tapir Academic 
Press, 2012) can be perceived as a summary of continued work over many years in this area. Kjetil has published 
articles in journals such as; European Journal of Operational Research, Interfaces, Public Choice, Journal of Sports 
Economics, European Sport Management Quarterly, Sport in Society. 

Holger Preuss is Professor of Sport Economics and Sport Sociology at the Johannes Gutenberg-University in Mainz, 
Germany and at Molde University College (part-time). He is also a professor at the University of Ottawa, Canada.  
Holger’s field of research is directed at all economic and socio-economic aspects of mega-sport events, with 
particular emphasis on analysis of their economic impact . Recently, he has been a consultant to the Olympic bid  
for Frankfurt RheinMain 2012 and Prague (2016/2014), Budapest (2012), Innsbruck (2014), Munich (2018) and Cairo 
(2020), as well as Qatar for the FIFA Football World Cup 2022.

Harry Arne Solberg is Professor of Economics at Trondheim Business School, Sør-Trøndelag University College and 
Professor at Molde University College (part-time). Harry Arne holds a PhD from Sheffield Hallam University, UK.  
His research interests are related to economic analysis of various sports activities, with special attention on sports 
events and media-related issues. Together with Chris Gratton, he has published The Economics of Sport  
Broadcasting (Taylor & Francis, 2007). Harry Arne has also published articles in European Sport Management  
Quarterly, International Journal of Sports Marketing & Sponsorship and Journal of Media Economics.

Oskar Solenes is Associate Professor of Sport Management at Molde University College and head of the Sport  
Management study programme. Oskar holds a PhD from the Norwegian School of Sport Studies. His research  
interests focus particularly on sport history and the organization of children’s sport in Norway, where he has  
published articles in Norwegian books and journals. Oskar is interested in the cultural dimensions of sport and  
has published articles in Sport in Society and in European Journal for Sport and Society.

Solveig Straume holds a PhD from the Norwegian School of Sport Studies, and works as an Associate Professor  
at Molde University College. Her research interests are mainly within the field of sport, and sport as part of  
development aid. Solveig has published articles in a variety of international journals, such as the International  
Review for the Sociology of Sport, International Journal of Sport Policy and Politics and International Journal of the 
History of Sport.

Odd Anders Bøyum-Folkeseth is a lawyer and a PhD student within the field of sport and law. His research focuses  
on sport and tax issues in the Norwegian sport context.

 

Kjell Marius Herskedal is a PhD student at John Moores University Liverpool, UK. His research interests is in the field 
of leadership and psychology. In his research, Kjell Marius is exploring the role and function of professional football 
league managers in England and Norway.

In addition to the faculty at Molde University College, we make use of our extensive international network within  
academia and industry, to cover specific content in specialized seminars and in the compulsory courses.

Molde University College - Specialized University in Logistics has one of the largest faculty in 
Scandinavia devoted to sport and event management teaching and research.



Academic staff

Molde is located on the west coast of Norway, nestling beside the fjord and with a high mountain range  
in the background, it is an area of stunning scenic beauty. The surrounding countryside offers a variety of  
possibilities, in both summer and winter. Molde is easy to reach, either by plane, train, bus, Hurtigruten boat, 
motorcycle or car.

Molde University College was founded in 1994, and became a Specialized University in January 2010. We have 
approximately 2,500 students, of whom 150 are international students. 

Our vision is to be “different and 
better”, and one of the qualities 
of Molde University College, is the 
easy access students have to the 
lecturers.  
The classrooms, auditoriums,  
library, canteen and student  
housing, are all located within  
short distance on campus. 
This means that we, besides  
focusing on quality in education 
and research, can offer a good 
study environment on campus. 
Molde University College is there-
fore perfect for students who want 
to dedicate themselves to their 
studies.

Molde

Why study in Molde and Norway?



Molde University College and the Norwegian Football Association (NFA) have signed a collaboration  
agreement with respect to the Master of Science in Sport Management. This agreement is unique, since  
it is the first time a national football association has engaged strategically to work with a specialized  
university in educating future managers in sport.

Secretary General, NFA Kjetil Siem and Rector at Molde University College, Hallgeir Gammelsæter,  
signing the historical agreement.

According to Secretary General Kjetil Siem, there is a huge need for knowledge about football management,  
at the top level as well as in amateur clubs. The NFA has been searching for an academic institution whith  
knowledge of the football industry. Siem expressed that NFA found this at HiMolde. Rector Hallgeir Gammelsæter 
believes the agreement could help to bridge the gap between the practical field of football, and the need for 
formal education.

One of many benefits of the agreement between NFA and Molde University College is the unique access students 
will have to internships in football organizations (association, league, clubs) and a platform of exchange between 
practitioners, academics and students.

International programme
It is emphasized by the NFA that the Molde MSc in Sport Management is an international programme taught in 
English. There are differences between countries, leagues and clubs across Europe and beyond, but there are 
also similarities, and one of the great benefits of Norwegian football is the openness of football as an industry. 
Access to football organizations provides a unique opportunity for studying the industry from within, while at the 
same time addressing theories about the football business and its management challenges.

Agreement with the Norwegian Football Association 



MSc in Event Management. Duration: 2 years. Language of instruction: English
The international MSc in Event Management provides students with the needed skills, knowledge and tools to  
plan, organize, finance and manage complex events. Understanding the potential of larger events on promoting 
tourism, a broad knowledge of event technology, infrastructure and logistics required for arranging events helps  
our students to become creative business leaders in this industry. The programme takes advantage of the European 
learning environment, and a field trip to various event organizers and venues in Europe is part of the study plan.

Bachelor in Sport Management. Duration: 3 years. Language of instruction: Norwegian/English
The Bachelor’s programme in Sport Management combines knowledge of general business administration and 
economics with the specific features of the sport industry. Students will gain a broad understanding of how sport is 
organized and governed. Introductory courses in sport law, sport economics, sport tourism, sport marketing, media 
relations and business strategy will prepare students for entry-level management positions in sport organizations 
or to apply for admission to the Molde MSc Programme in Sport Management. We also encourage our students to 
gain valuable work experience through internships or enhance the international perspective by taking courses at 
one of our collaborating European universities abroad.

One-year Study Programme in Sport Sciences. Duration: 1 year. Language of instruction: Norwegian
The one-year Study Programme in Sport Sciences is a tailor-made introduction to sport studies and sport sciences 
for the Norwegian sports environment. Students gain a basic understanding in human physiology and anatomy, 
performance psychology and how to apply this to maximize physical performance in sport. Students will also  
learn about sport history and sociology, while being introduced to different competitive sports. The programme 
qualifies for supporting positions in sport organizations or to apply for admission to the Bachelor’s Programme in 
Sport Management.

Executive Education
Molde University College collaborates closely with the Norwegian Football Association and offers executive  
education for managers of Norwegian football clubs and association level. Specific courses include “Competing  
on-field, collaborating off-field” and “Challenging leadership in football”. The Centre for Sport and Event Manage-
ment at Molde University College is flexible to develop custom-tailored courses to national and international clients 
in those industries aiming to achieve individual, group and organization-wide learning and development outcomes.

Agreement with the Norwegian Football Association Related Study Programmes at Molde University College



Who can apply?
The MSc Programme in Sport Management will be taught entirely in English.

Applicants should preferably hold a recognized first degree (BBA, BA, BSc), equivalent to 
a minimum of 180 ECTS credits, in Sport Management/ Sciences, Business Administration, 
Social Sciences (Economy, Sociology, Political Science or History) or other relevant academic 
disciplines to apply for the MSc in Sport Management. 

For many applicants, there is also an English language requirement (TOEFL/IELTS test with 
sufficient score result).

Admission to the international MSc programmes at Molde University College - Specialized 
University in Logistics is highly competitive, and applicants should preferably have comple-
ted their bachelor’s degree with an average grade of “Excellent” or “Very Good”, or equiva-
lent grade. 

Please visit www.himolde.no for more detailed information about the study programme, 
admission requirements and application forms.

Application deadlines:

1 March 2014:  
International applicants with international education applying directly from abroad,  
and applicants who have a temporary residence permit in Norway.

15 April 2014: 
Applicants with Norwegian education, who are either Norwegian citizens or who have  
a permanent residence permit in Norway. 

Contact us
Administrative contact person: 
Ragnhild Brakstad
Adviser/International Coordinator, MSc/PhD studies
Office of the Director of Studies and Academic Affairs
E-mail: ragnhild.brakstad@himolde.no
Phone: +47 71 21 41 08

Academic contact person: 
Associate Professor Oskar Solenes
Faculty of Economics, Informatics and Social Sciences
E-mail: Oskar.Solenes@himolde.no
Phone: +47 71 21 42 93

www.himolde.no


