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World Association of Sport Management 

Karen Danylchuk and Noah Yang, World Association Executive Council 

WASM Website Debuts  

Aimed at providing effective services to its worldwide community, 

WASM’s official website launched in November 2012. The Secretariat of 

WASM has been working on the design of the website for months.  

According to Noah Yang Hsu, Executive Director of the Secretariat, the 

website features several unique services to sport management websites

--the posting of internship opportunities, job vacancies for sport man-

agement faculty, and study abroad opportunities. The providers of 

these opportunities will be from different countries in the world, there-

by promoting the international exchanges amongst our programs, stu-

dents, and faculty. The website address is globalsportmanagement-

news@gmail.com. 

WASM Executive Meetings Held in USA and China 

Subsequent to its official formation in April 2012, WASM had two Exec-

utive meetings. The first one was held in Seattle during the NASSM con-

ference in late May, and included WASM President Paul Jonson, Vice-

President Karen Danylchuk, Board Member Bob Baker, Executive Direc-

tor Noah Yang Hsu, Brenda Pitts, and David Shilbury.  During the NASSM 

Annual General Meeting, Paul Jonson was invited to speak on behalf of 

WASM regarding the process of its formation and the key role played by 

Noah Yang Hsu and Aletheia University of Taiwan. The second Executive 

meeting occurred during the 2012 AASM Conference in Changchun, 

China in August. WASM Executive members Paul Jonson, Karen 

Danylchuk, Noah Yang Hsu, and Nilmanee Sriboon discussed several 

WASM items, such as the website domain name and content, banking 

and incorporation procedures, and WASM services to the worldwide 

sport management community, the latter soon to be available on 

WASM’s new website.   

 

 

 

 

 

WASM Executive in China from left to right: Noah Yang Hsu (Executive 
Director), Nilmanee Sriboon (Treasurer), Karen Danylchuk (Vice-
President), and Paul Jonson (President) 
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World Association of Sport Management Update...continued from page 1 

Innovative Global Meeting for Sport Management in 2013 is Underway 

Aletheia University of Taiwan is aggressively seeking potential sponsors both in Taiwan and overseas to support WASM and for its 

next Global Sport Management Summit first initiated in 2010. If successful, the sponsors will provide sufficient resources for 

Aletheia University to host a unique conference in the region.  The conference will be held in a 5-star resort hotel in Taiwan’s 

famous tourist region featuring sport tourism activities, seminars, exhibitions, and a large-scale international marathon race. This 

three-day 2013 Global Sport Management Summit will have a Sport Tourism theme and will be linked to the 2013 Annual General 

Meeting of WASM.  All WASM Executive Members and Board Members elected from the regional associations will be invited to 

participate and contribute to panel discussions.  Keynote speakers in the field of sport tourism from at least three continents will 

also be invited.  Further details will follow.  
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2012 SMAANZ conference – University of Technology Sydney 

Senator the Honourable Kate Lundy, Federal Minister for Sport provided the Opening address at the Conference on Wednesday 

28th November.  

Day 1 of the conference included two panel sessions - Engagement Strategies in Sport and Innovative Sport Governance. Both 

panels featured a star-studded line up of industry and academic leaders. Day 1 also featured Professor George Foster of Stan-

ford University, a world leader in the study of sport business finance and global economic challenges in the sport marketplace.  

Days 2 and 3 featured academic presentations showcasing sport management research. 

Conference website: http://www.cvent.com/events/smaanz-2012/event-summary-04b03bc6999f40acbc2783ad43f5e5b9.aspx 

For all other information, contact Dr Nico Schulenkorf at smaanz2012@gmail.com 

SMAANZ Board Elections 

It’s election year at SMAANZ. The two-year term for all members of the SMAANZ Committee of Management will expire at this 

years Annual General Meeting.  All members are invited to nominate for the Committee. 

Sport Management Review Special Edition: Managing Disability Sport 

Guest Editors - Dr. Laura Misener & Dr. Simon Darcy 

Submissions are due on or before 15 December 2012 

More information: http://www.journals.elsevier.com/sport-management-review/call-for-papers/managing-disability-sport/ 

Performance Based Research Fund: New Zealand 

New Zealand sport management scholars have submitted their academic portfolios as part of the Performance Based Research 

Fund (PBRF) exercise.  The primary purpose of the PBRF is to ensure that excellent research in the tertiary education sector is 

encouraged and rewarded. This entails assessing the research performance of all universities and then funding them on the 

basis of their performance. The PBRF model evaluates universities according to three elements:  1) Quality Evaluation: to re-

ward and encourage the quality of researchers; 2) Research Degree Completions: to reflect research degree completions; 3) 

External Research Income: to reflect external research income.  As part of the Quality Evaluation process, academics are evalu-

ated according their research outputs (70%), contribution to research environment (15%) and peer esteem (15%).  The portfo-

lio evaluation process will be complete by April 2013. 

2013 SMAANZ Conference in New Zealand 

The University of Otago (Dunedin) will host the 2013 SMAANZ conference.  Dunedin is the jewel of the New Zealand’s south 

island.  Once you have finished exploring Dunedin you can easily travel to see what the rest of the Middle Earth has to offer…

and it offers a lot.  Hobbits included. 

Tourism information: http://www.dunedinnz.com/visit/home.aspx 

 

Sport Management Association Update 

Geoff Dickson reports the following news from SMAANZ SMAANZ 

Continued on page 3 
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SMAANZ...continued from page 2 

2013 NASSM Conference in Austin, Texas 

Marlene Dixon 

University of Texas at Austin 

The 2013 Conference of the North American Society for Sport Management will be held May 28 to June 1 in Austin, Texas. The 

Conference will be hosted by the University of Texas Sport Management Department, a program housed in the College of Edu-

cation at UT. Austin provides the ideal setting for a conference focused on an active lifestyle because of the city's beautiful 

parks and vast recreational opportunities. Shopping, dining, music and attractions are easily accessible from the Hilton hotel, 

as well as the centrally located Town Lake hiking and biking trail. We encourage visitors to get out in the warm Texas weather 

to take a walk around Town Lake or sit outside at a downtown café. Whatever adventures you choose to embark on, the Host 

Committee is confident you will enjoy the city of Austin and all it has to offer during the 2013 NASSM Conference. See you in 

Austin! 

Call for Teaching and Learning Submissions for NASSM 

The North American Society for Sport Management Teaching and Learning Fair, held annually as part of the NASSM confer-

ence, is a forum for the exchange of ideas, strategies, assignments, projects, and other teaching and learning tools of use and 

importance to sport management faculty. The Fair “presentation” consists of a walk-up style conversation where presenters 

highlight an activity, case study, or any deliverable teaching tool, technique, or pedagogy from the Sport Management aca-

demic area that demonstrates education in action. All NASSM members and guests registered for the NASSM conference are 

eligible to present at the NASSM Teaching and Learning Fair.  

Submissions Submit your presentation description in the following format:  

The submission should be typed in 12-point Times New Roman font, single-spaced. Your description and subsequent presenta-

tion should relate directly to Sport Management classroom, field, or on-line teaching and learning (see example provided be-

low.)  
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Global Sport Management Headlines 

Special Focus on New Zealand 

Sean Phelps 

AUT University 

The links provided here are from the New Zealand Herald.  The items could be found in Middle Earth: 

 

All Blacks have New Jersey Sponsor:  http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10840248 

 

Triathlon New Zealand under review by Sport New Zealand: http://www.nzherald.co.nz/sport/news/article.cfm?

c_id=4&objectid=10840444 

 

Rugby League may Share Eden Park to Help Pay Off Stadium Debt:  http://www.nzherald.co.nz/nz/news/article.cfm?

c_id=1&objectid=10836790 

 

The due date for submissions is: 

February 15, 2013. 

The submission should be sent in the body of 

an e-mail message (no attachments) to John 

Miller at johnm@troy.edu. 

NASSM 

Name (Institutional Affiliation)  

Presentation Title  

Related COSMA CPC  

50-word maximum description of your presen-

tation  
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1 KNVB- Koninklijke Nederlands Voetbal Bond/ Royal Dutch Soccer Confederation; JPN= Jeugd Plan  Nederland; Educational Program for the Natopnal  team 
2 Based on the assumption that participation rate in our locality can grow to 50%, the actual boys rate is 70%. 
3 Based on Beck, D.E & Cowan, C.C: Spiral Dynamics, mastering Values, Leadership and Change’, Oxford, 1996  
4 In terms of Spiral Dynamics, these are orange, green system characteristics 
5 Cooperrider, D. & Whitney, D. , “ Appreciaitive Inquiry, Berrett-Koehler Publisers, 2000 

“ BEYOND CUP FIGHTING” :A NEW MODEL FOR COLLABORATION IN SPORTS, BASED ON APPRECIATIVE INQUIRY,DEVELOPED 

FOR  WOMEN’S SOCCER IN THE NETHERLANDS 

 

Lydia M.D. Zwier-Kentie, independent professional in public affairs in The Netherlands, AI 

practitioner, volunteer working for  JPN KNVB 1 

Introduction 

This article is about how development of women’s soccer in the Netherlands is accom-

plished by the use of Appreciative Inquiry. It shows a model for collaboration, also applicable 

on public organizations, because it facilitates (cultural) change and community cohesion.  

1. Soccer in the Netherlands & the development of Women’s soccer 

Soccer is “ more than soccer” in The Netherlands. This sport has the most active  players and 

the KNVB has the most members: 1,2 million members of the total of 16 million Dutch people. Community and soccer are there-

fore strongly intertwined.  

Still, soccer in the Netherlands is mainly a  “ male bastion” . The members and players are 90% male. But the women and girls are 

upcoming…  

Sports are important means for governments and communities to meet their societal goals, like health, emancipation, participa-

tion. In rural areas there is already ‘ crimp’: a declining number of citizens. To meet the challenges of crimp, the soccer clubs play 

an important role to keep the communities vital. But they face difficulties: less members, less money, less volunteers. 

2. The need for collaboration 

There is a great growth potential in girl’s soccer in the Netherlands, a theoretical growth potential around 40%2. 

Clubs, KNVB and local governments both want to develop girls participation in these soccer clubs. Clubs because of their interest 

in the number of  members ; KNVB’s  interest is  getting women soccer on a higher and professional level and the governments 

interest is because sports and team sports can contribute to meeting their goals,  in anti-crimp policy and unemployment policy 

for example: shared goals and values.   

But the participation rate of girls in soccer clubs doesn’t grow fast and even stagnates, especially in the small clubs in the smaller 

rural towns. 

I noticed that the cause of stagnation had to do with broader societal and cultural aspects, which are also part of the culture of 

soccer clubs.  Soccer clubs are originally a kind of clan-based organizations. To develop girl’s soccer, a system is needed based on 

clear policy, cooperation, gender equality and performance. This means a big shift over different steps or phases. In system theo-

ries like Spiral Dynamics it means a shift from a ‘ purple’ to a ‘red’, ‘ blue’, ‘orange’ and even ‘green’ system3. Change of the main 

organizational system characteristics in soccer clubs is drastically needed.  

The readiness for change is present, mainly by the people working with the youth in the clubs. Many want a system where the 

interest of the development of the youth is leading; a club that supports them to discover and develop their talents and strengths, 

instead of a system where the interest of the club is leading. To succeed they want to open up, look over their own boundaries 

and  collaborate if needed, to create possibilities that just one small club alone can not create; to go , as a matter of speaking: ‘ 

beyond cup fighting! ‘ 4 

But if so many changes are needed, that’s no ‘piece of cake’. By using the AI approach we found an apparently simple way to get 

the clubs to cooperate in new, still more or less undiscovered ways. And it works! We created a strong base between clubs. A 

solid base for the future of women’s soccer. 

3. Appreciative Inquiry 

Appreciative Inquiry (AI) is a research method that is focused on solution, strength, shared values and the wish for a better future. 

(Not focused on deficit).5 
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Continued on page 5 

Netherlands soccer 

http://www.womenssoccerunited.com/profiles/blogs/netherlands-beat-north-korea-in-a-women-s-exhibition-match


 

6 used by KNVB for analysis of clubs  
7 SC Klarenbeek, VV Voorst, SV Cupa en SV Wilp;  clusters are now also apllicated at other clubs,  ‘ individually cut’.  
8 Temporarily as a pilot for two years, to overcome cynism and resistance at the boards. Followed by an inclusive evaluation  
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Beyond Cup Fighting...continued from page 4 

AI is based on 5 principles, these are the principles of: 

 

1. Social constructionism: there is no such thing as an objective reality 

2. Poetry: everything can be interpreted in different ways 

3. Simultanity: the right question is the first step towards change  

4. Anticipation:  visions in our minds and thoughts create the future 

5. Positivity: positive emotions are essential for growth and functioning at our optimum 

 

The AI- method is formed by 4 phases (the 4D’s): 

1. Discover (state and explore the question) 

2. Dream (make an image of the desired future) 

3. Design (the image) 

4. Destiny (implement)  

 

AI for leadership, organization and change, is in line with modern management theories like 

Scharmers Theory U, Jaworski’s & Senge’s Synchronicity and Presence, Servant  leadership. 

4. The model for collaboration in Women’s Soccer, based on AI 

This is how we applied AI on the development of girls soccer at small local clubs in rural are-

as:  

 1. Discover  

 The question is: how do we get and keep more girls at playing soccer at our clubs  

 2. Dream:   

 In 10 years we want all the girls that want to play soccer actually do. That means 

 among others that we have teams at all categories (pupils, juniors, seniors). 

 

 3. Design:  

 We made a VTOM scan 6 of the clubs to pinpoint and challenge them. Where are we now? What is our club good at? 

How will this help you realize your dream? What’s needed to do? Where do we need assistance? We simply  asked a 

wide range of girls in our village that came to our events but did not become a member, or left the club. Asking why 

girls did not play soccer, or why they stopped, gave a wide range of problems, without a clue for solutions. But asking 

the girls the positive question: when they do play and stay (AI-like), the solution became visible. The girls answered:  I 

will come and stay playing soccer if:  

 I can play close to home with classmates 

 There's at least one more girl in the team 

 I can play with kids of my own age and at as much as possible the same ' level'.  

 

 4. Destiny:  

 Get girls to play as much as possible with their own age group at their level, sometimes with the boys, sometimes only 

 with girls. A small club can make only 1 or 2 teams per category. So collaboration between clubs is a logical way to cre

 ate these possibilities. But collaboration between clubs is not the standard cup of tea of the standard soccer club. Clubs 

 play derbies. Like on the field they are a kind of enemies; only one (the best) can win! The boards are sometimes look-

ing cynical at collaboration with other clubs.  They also have different interests with financial aspects, like the contracts 

with their sponsors. But when everybody in total is losing, time is ripe… to overcome distrust and fear, to change. To 

see possibilities instead of impossibilities, which is done by the use of AI in a practical way.  

Based on the principles and method of AI, the collaboration model works as follows:  

 

We started with 4 small local clubs 7  (not more, to keep the direct bond), and got them together to share goals and values. Next 
we shared knowledge and experience in a “ cluster” and formed a project group  8, together with the KNVB. 
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Continued on page 6  

Appreciative Inquiry Model 

http://syzygy-co.com/about/appreciative-inquiry/


 

9 Mc Taggart, L, ‘’ The Field,’ New York, 2003 & ‘ The Bond’, New York, 2011 
10 As a instrument I use the story of ‘ the children’s fire’ as told by Maccartney at QI Global, Singapore. Native Americans used this in their councils as shared value: whatever 
is decided (politically) everybody decides only when knowing that it will not harm the children and children’s children. www.embercombe.co.uk 

Beyond Cup Fighting...continued from page 5 

In the process we created the possibilities needed by forming a virtual bigger club based on what the girls wanted and needed. 

Without letting go the charms and strengths of the singular clubs (important for cohesion) the advantages of bigger quantities 

can be used. Not with a new organization with its own interests and finances procedures, but simply by connecting and sharing, 

with the development of the girls as the focal point. Together we started investigating the future, started dreaming, appreciating 

what’s already there, where each clubs is good at, completing each other on added value. A club does what it can do itself (own 

strength first), the clubs do together what better can be done together.  

 

Practical activities of ‘ the cluster’ are focused on recruitment and maintenance of female members; quantitatively and qualita-

tively, for example: 

 Clinics from professional league players (not affordable and with too few girls to do alone but now in reach) for girls and 

staff 

 Social events. Go as a team to games of the league and national team  (less cost, bigger party)  

 Training events and symposia with the KNVB. Also teach girls how to become a trainer/team manager 

 Recruitment activities called 'girlfriends day', also for volunteers, trainers, team managers 

 We create teams composed of different clubs, without the need to change memberships. More girls can join the competi-

tion in better teams. 

 

The effects are concretely:  

 more girls do go to the clubs because now there are really interesting activities and they get attention. The girls know 

where to go and don't feel pressed to choose for a single club, they are allowed to choose themselves. The girls are ambas-

sadors themselves. Nice annex: more possibilities are created for the boys too!  

 girls do stay at the club, by getting them in more suitable teams and giving them proper training. 

 boards and criticasters turn positive, seeing these unexpected effects.  

 the girls (individual, and in a team), get more proactive, telling us what they need and want, instead of reactively accepting 

what’s decided for them.  We don't think for them or tell them what is good for them. They tell us what they want. They 

create a pull towards their own future. And that creates a solid ground for the girls to create their own future in their nor-

mal lives as well. You can call it a kickstarter for life, important for them facing the needs of the society, and societal goals 

like local cohesion and empowerment preventing unemployment. Vital clubs create vital communities.  

 

5. How the model works more widely applicable…globally locally 

This model of collaboration works because it is based on the principles of  AI, and therefore on the aspects that are part of the 

transformation taking place globally, initiated locally (like now trending topics like interdependency, connectedness 9, participa-

tion, strength based instead of power based, open dialogue).  

It’s simple, like playing soccer. How come, it wasn’t used earlier? Because of the shift happening, the time is ripe now for the use 

of the (AI) starting points:  

1. Focus on the essence 

2. Appreciating what’s already present, focus on each others strengths and talents. 

3. Connecting 

4. Collaborating 

5. Development oriented 

6. Oriented on solution, a better future, creating possibilities 

7. On the basis of added value  

 

The scientific application of AI is now successfully used by Courts of Audit in the Netherlands.  

 

This AI- model for collaboration is now also implemented in collaboration of (parts of) local governments, and in collaboration 

projects of governments with their citizens. Known as “Appreciative Participation’. Important aspects are: 

 Focus on what the citizen want 

 Inclusive democracy  10 

 Using what’s already present and focus on strengths and talents, sustainable connecting 

page  666   

Continued on page 7 



 

 page 777   

Beyond Cup Fighting...continued from page 6 

 Collaboration based on added value  

It’s just like team sports…. It’s simple, but simply different than we were used to. Going beyond cup fighting. 

Epilogue 

In this article we have shown you how Appreciative Inquiry works for us to make an apparently simple model for collaboration, 

that makes changes and develops women’s soccer in the Netherlands. 

Actually this model is simply … playing soccer!  

It started with some people wanting to get girls dreams to come true; and by that actually changing the world for the better. 

Credits are for those, letting the development of the next generation prevail, having the guts to change and transform from with-

in; like the people of the project group and employees at KNVB, ‘district Oost’.  

But most credits of all go to this upcoming generation! They are the inspiration, telling us what they want and need for their fu-

ture. These girls (and boys!) just do it the “new way” by playing soccer and by showing the adults how to organize it. They create 

societal development going beyond cup fighting 

The Dutch KNVB and Europeans UEFA are charmed by this approach for soccer clubs in small rural localities. Hopefully the charm 

and simplicity of this model for collaboration is appreciated by the reader. And hopefully you see chances to use this approach. 

The first ever Fan Safety Index was undertaken in 2012 to analyze the perception of fans and event goers to safety conditions.  

The survey results showed that fans engage in a variety of risky conduct, are somewhat fearful of their environment at various 

events, have biases as to how safe certain events are, and are willing to engage in conduct that might in fact increase the risk of 

physical harm to themselves or other fans.   

Background Information 

The survey conducted over several weeks was completed by 155 responded with a margin of error of + or – 6%.  A ma-

jority of respondents were males (66.4%).  The largest age group was 30-39 year olds (31.6%) followed by 22-29 year 

olds (23.9%) and 40-49 year olds (15.5%).  These fans were primarily not season ticket holders and only 18.7% were 

sport season ticket holders.  

Safety Concerns 

Respondents were asked a series of questions concerning whether they have felt intimidated or been subject to threats of physi-

cal harm, had verbal altercations, or had physical altercations.  The results are shown below: 

Shockingly, approximately one-in-four fans at concerts and sporting events have felt threatened or intimidated.  However, sport 

events had double the number of actual verbal and physical altercations compared to concerts.  Sporting events might result in 

more altercations due to sitting in fixed seats (compared with many general admission concerts), the lack of noise as a distrac-

tion (hard to speak over loud music), the expectation to bump into others while dancing, the drinking environment associated 

with sports, and the loyalty associated with cheering for one team to beat another.  Sports can foster an “us versus them” men-

tality seen in European soccer matches as an example.  With the millions of fans attending games and concerts every years these 

findings show how volatile these environments can be.   

Continued on page 8 
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Fan Safety Index 

Gil Fried, University of New Haven 

Safety Concern Concert 
Yes                               No 

 Sport Event 
Yes                         No 

Felt threatened/intimidated 21.9% 65.2% 26.4%      59.3% 

Threatened with physical harm 9.7 80.0 12.9       76.8 

Involved in verbal altercation 14.8 74.2 39.3       48.4 

Involved in physical altercation 2.6 84.5   5.8       81.3 
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Fan Conduct 

One of the big concerns with sporting events is the amount of swearing and other inappropriate conduct, especially if chil-

dren are in attendance.  Almost 62% of concert goers surveyed had heard swearing while 80% of sport event attendees 

heard swearing.   When asked if the respondents had personally engaged in swearing 10.3% of concert goers said never, 

while only 2.6% of sport attendees said they never swore.  Fewer concert goers swore at more than 75% of concerts they 

attended (21.3% of respondents) while at the other end of the spectrum, a greater number claimed they only swore at 1-25% 

of the concert they attended (32.9% of respondents).   Sport attendees were more inclined to swear at events with 25.2% of 

respondents swearing at over 75% of the games they attended and 23.9% swore at less than 26% of the games they attend-

ed.  A significant number of sport attendees (45.8%) swore at more than 50% of the games they attended.  The majority 

(49.7%), answering a separate question, claimed they did not engage in taunting.   The flip side of this number is that 40% of 

respondents had engaged in taunting of fans or players.  Such taunting can be good natured heckling while others might 

react or perceive such conduct as a threat/confrontation.  

When asked if respondents had ever contacted staffers (security, ushers, etc…) during an event to report a risk or safety 

concern, 27.7% responded yes.  Some had also responded after an event to report safety/risk concerns and that represented 

12.9% of respondents.  These results show that fans are willing to utilize police, security, ushers, or other staffers to help 

resolve issues and concerns.  A majority of respondents (75.5%) felt they could rely on staffers to resolve any potential prob-

lem they have with other fans.  A majority (50.3%) felt they could resolve an issue/problem with other fans themselves.  

When asked if they would use anonymous texting service to report a potential problem 65.8% responded yes.  However, 

only 7.1% had actually used such a service; which might be based on the relative newness of such technology.  Technology 

can help serve as an additional means to raise concerns to event personnel. 

Drugs and Alcohol 

The respondents were fairly honest answering that 12.3% had taken illegal drugs at a concert.  A majority (68.4%) also had 

seen others take illegal drugs at a concert.   

The number of alcohol drinkers was much greater with 64.5% of respondents indicated they drank at sporting events.  A 

significant number (48.4%) only had one or two drinks (12 ounce equivalent for beer) and 18.7% had three to four drinks.  

While beer was the beverage of choice, 20% indicated they would purchase wine or hard alcohol if it was sold at sporting 

events.   Tailgating and other pre-event drinking events were popular and undertaken by 51% of respondents.  The large 

number of pre-event drinkers, combined with over 66% drinking at least one drink during the event, fuels the need to vigi-

lantly monitor alcohol sales to visibly intoxicated patrons. 

When asked if they had ever had a problem or altercation with an intoxicated individual at a concert, respondents said yes 

31% of the time.  In contrast, 49% responded that they had such an altercation at a sporting event.  The problem associated 

with intoxicated fans appears to result in more altercations at sporting events.  This might help highlight why the number of 

verbal and physical altercations in sports is higher than at concerts.  One question not asked is whether someone had ever 

moved to a different seat to avoid an intoxicated or belligerent fan. 

Taking Risks 

Respondents were generally risk adverse.  They were asked where in a facility they would go during a general admission 

concert.  Only 11% would go to the front of the barricade (stage front) while 74.8% would gravitate to open areas away from 

the crowds. 

There was a significant distinction between what is perceived as a “safe” environment versus a dangerous environment.  This 

led to a series of questions focused on whether fans felt safe at various events.  The numbers do not add up to 100% because 

there are a number of surveys that were incomplete or people did not answer every question. 
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Rock Concert 73.5% 14.2% 

Rap Concert 38.7 43.2 

Pro Sport 87.7 1.3 
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Fan Safety Index...continued from page 8 

When asked if they felt concerned about their safety at various events they responded: 

These number indicate that a large percentage of respondents felt safe at professional sport events- more so than at 

concerts.  They felt significantly safer at sport events compared to rap concerts which had a higher percentage of peo-

ple who did not feel safe than those who felt safe.  However, based on the small number of respondents who actually 

attended rap concerts last year this number can show perceived bias about the safety of rap concerts.  The second graph 

tells the same story.  Instead of examining if the respondents felt safe, this question asked if they were “concerned.”  The 

results show that people are less concerned about going to a movie, a sale, or a college game.  In contrast they felt a bit more 

concerned when attending a concert and surprisingly felt slightly more concerned about going to a pro game compared with a 

concert.  This might mean that people feel safe at sporting events, but are still concerned about the environment. 

The perceived safe environments was expanded with questions asking what events were perceived, based on personal experienc-

es, as the most dangerous and safest events.  The most dangerous events based on the respondents own personal experiences 

are highlighted below with the most dangerous and second most dangerous activities listed: 

The safest events as experienced by the respondents, included safest and second safest events were as follows: 

These graphs show some interesting fan perspectives.  While rap concerts were perceived as the most dangerous (32.9%), the 

prior question about perceived safety showed that 43.2% felt rap concerts were unsafe.  This shows that the perceived safety 

concern was backed by negative experiences from the respondents even though only a small number attended rap concerts in 

the past year.  Either the respondents attended rap concerts in greater numbers in prior years, or their perspective might bias 

their answers about actual experiences.  While Black Friday sales were the second most dangerous event (23.8%), the prior ques-

tion showed that 76.1% were not concerned about safety at such events and such sales were ranked as the fifth safest type of 
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Event % concerned % not concerned 

Movie theater    6.4% 81.9% 

Sale event 12.9 76.1 

College game 14.8 71.6 

Concert 23.9 62.6 

Pro game 25.2 61.3 

Most Dangerous 
Event      % ranked most dangerous 

Second Most Dangerous 
Event          % ranked 2nd most dangerous 

Rap concert 32.9% Rock concert 23.9% 

Black Friday sale 23.9 Rap concert 20.0 

Pro football 7.7 Pro football 7.7 

Other sports 7.1 Black Friday sale 7.7 

Rock concert 5.2 Other sports 5.2 

Safest Events   
Event                         % ranked safest  

Second Safest 
Event            % ranked 2nd safest 

Pro baseball 34.8% Pro basketball 17.4% 

Other sports 17.4 Other sports 17.4 

Other concerts 11.6 Pro basketball 12.9 

Pro basketball 5.8 Pro hockey 12.3 

Black Friday sale        4.5 Other concerts   5.8 
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event.  There is no clear rational for such a perception except through possible crowd issues experienced by respondents 

attending such sales in the past. 

Professional sports are generally considered safe (87.7% felt safe) but professional football was ranked third as the first and 

second most dangerous events respondents attended.  Even though 87.7% felt professional sports was safe, more respondents 

(25.2%) were concerned at professional sport events compared to other events including concerts.  While professional football 

was ranked significantly less dangerous than rap concerts, rock concerts, and Black Friday sales, it does represent a concern 

echoed by news stories over the past couple years associated with fan conduct at NFL games.  Professional football is in the 

news and generates significant concern.  In contrast, professional baseball and basketball generate significantly less concerns 

and are perceived as being much safer. 

Conclusions 

Every patron will perceive risks in different ways.  For example, Black Friday sales only generated concern by 12.9% of respond-

ents and were ranked safest by 4.52% of respondents, yet it was ranked as one of the most dangerous events overall.  The gen-

eral analysis from the survey is that concerts are perceived as more dangerous, but more people have been involved in verbal/

physical altercations at sporting events compared with concerts.  This could be based on perception where respondents attend-

ed many more sporting events compared to concerts and sports might foster environments where rivalry trump civil behavior 

and appropriate patron conduct. 

It appears that fans in general feel safe, but are concerned about their safety.  Fans have faced verbal and physical altercations, 

have requested assistance (and found it when necessary), drink regularly before and during events, and have had issues with 

intoxicated fans.  Alcohol plays a major role in confrontation and safety, but is not the only reason why individual engage in 

conduct that compromises the safety of themselves and other fans. 

To help address these patron safety concerns, concert and sport facilities/events need to: 

 Better educate fans as to what is appropriate conduct through signs, announcements, fan code of conduct, and related 

strategies. 

 Enforce appropriate conduct through having significant personnel presence and aggressively confronting swearing, inap-

propriate fan conduct, and intoxicated patrons. 

 Be visible and proactive to intervene when necessary through roving, talking with patrons, and visible uniforms. 

 Properly train staff on how to defuse volatile situations- verbal judo. 

 Get everyone on the same page with pre- and post-event meetings and make sure fans are part of the discussion.  

Fan Safety Index...continued from page 9 
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This section aims to briefly outline the “Sport, Education and Culture Conferences” of the Olympic Movement. The Internation-

al Olympic Committee (IOC), has long positioned itself as the supreme body  that coordinates global sports policy and in this 

process it has marshalled the Olympic Movement family or otherwise, the International sports Federations (IFs) and the Na-

tional Olympic Committees (NOC’s) throughout its 118 year-long history. The Olympic Movement together with its strategic 

partners such as the United Nations Educational and Scientific and Cultural Organization (UNESCO), the Organizing Com-

mittees of the Olympic and Paralympic Games (OCCOGs) and sometimes, the respective governments, have a long history of 

organizing important international gatherings. One of these important gatherings is the “Sport, Education and Culture Confer-

ences”.  The latter is apparently positioned to strategically deliver the Olympic Movement’s mandate as outlined in the Olym-

pic Charter. Critical to this has been the emphasis placed on the combined roles of Sport, Education and Culture of the youth 

of the world. This article sketches the brief history, objectives and the impact of the past seven editions of the Sport, Education 

and Culture world conferences, with specific focus on the critical role they have played in the work of and in shaping the 

direction of the Olympic Movement since inception fifteen years ago. This review article draws its sources from the IOC 

website and other Olympic Movement related publications. 

Introduction 
The Olympic Movement has a long history of holding critical international gath-

ering (IOC website, 2012; Olympic Review, 2009; Olympic Review, 2010; Olympic 

Review, 2011; Olympic Review, 2012), which have proven to be indispensable in 

providing future direction, growth and development of the sports movement. These 

gatherings have generated major reports, studies, publications and information regard-

ing the Olympic Movement, which in turn contributed immensely in the work of the 

Olympic Movement over the years. This article recognizes that all these other Olympic 

Movement gatherings and events are important however for the purpose and nature of 

this work, discussion is solely focused on the “Sport, Education and Culture World Con-

ferences”. The latter’s last edition was in the city of Ethekwini (otherwise known as Dur-

ban) in South Africa in December 2010 (Olympic Review, 2009). The revolutionary na-

ture, depth and importance of the Resolutions and/or the Declaration (otherwise known 

as “The Durban Declaration”) of the 8th Sport, Education and Culture World Congress, made this gatherings particularly vital in 

the history of the Olympic Movement (IOC Website, 2010; Olympic Review, 2009; Olympic Review, 2010; Olympic Review, 

2011; Olympic Review, 2012), as shown in the discussion later in the article. A greater part of the discussion of these Congress-

es is therefore focussing mainly on the Durban Conference. 

The IOC and its strategic partners have held the Sport, Education and Culture World Conferences for more than a decade now. 

The 7th Durban Sport, Education and Culture World Conferences however seemed to cut across almost all the major topical 

issues in the twenty-first century Olympic Movement and global discourses. It was bold, practical and watershed in various 

ways. There is little doubt that, for instance, that the 7th Sport, Education and Culture World Congress, was pragmatic, in not 

only taking the Resolutions of the 2009 Olympic Congress, but took strides in implementing them (IOC Website, 2012; Olympic 

Review, 2009; Olympic Review, 2010; Olympic Review, 2011). Amongst the critical resolutions in question, was giving space for 

the public and more importantly, the Youth, to play a critical role in the direction of the Olympic Movement in an accountable 

and transparent manner. This was a very important element and feature of the last conference edition in Durban, in that it 

was breathing life to the resolutions of the 2009 Olympic Congress of Copenhagen. 

The World Conference on Sport, Education and Culture that was held in the city of Durban/Ethekwini in South Africa was the 

seventh one. The Call for Contributions to the 8th edition of the IOC World Conference on Sport, Culture, and Education has 

been launched and will be hosted by the City of Amsterdam on 25 to 27 November 2012 (IOC Website, 2012; Olympic Review, 

2012). The inaugural edition was organized by the IOC in 1997, purely as a stand-alone forum on sport and culture, in Lau-

sanne. Since then however, these forums have evolved into a full-blown international conference whose deliberations have 

influenced the direction and educational aspect of sport throughout most of the Olympic Movement. The 2000 forum was also 

held in Lausanne to discuss the IOC cultural policy following the recommendations of the IOC’s 2000 “Reform Commis-

sion” (IOC Website 2011; Olympic Review, 2009; Olympic Review, 2010; Olympic Review, 2011; Olympic Review, 2012). The 

Commission made stern and specific recommendations on culture and education and; it argued for improve efficiency, produc-

tivity and visibility of IOC efforts and programmes in these two fields. In implementing the resolutions, the IOC continued to 

create the necessary structures within its administration to support its adopted efforts and; thus bring about synergy within 

the otherwise then disparate entities managing culture and education, while at the same time making resources available for 

direct actions at national level. 
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The initial outcomes of the above strategy quickly bore fruit. The Olympic Solidarity for instance, quickly provided budget in 
its quadrennial programmes to support efforts of the National Olympic Committees (NOCs) related to culture and education, 
while, simultaneously, the Organizing Committees of the Olympic Games accelerated their culture and education pro-
grammes (IOC Website, 2000; Olympic Review, 2009; Olympic Review, 2010; Olympic Review, 2011; Olympic Review, 2012).  
 
Wiesbaden hosted the third forum in 2002 and Barcelona, itself a city of distinguished culture, hosted the 2004 Forum. Stra-
tegic changes in the event format were observed at the Beijing edition in 2006 and again for 2008 in Busan, where deliberate 
initiatives to take on board the resolutions and recommendations of the relevant IOC commissions. These past efforts have 
culminated in a special content delivery programme for the 2010 World Conference (Olympic Review, 2009; Olympic Review, 
2010; Olympic Review, 2011). One critical adjustment to the event format was that the Sessions were redesigned for the 
purpose of being accommodative for the participants by encouraging interactive dialogues between panellists and partici-
pants so that all involved can actively contribute and be heard. 

 
Both the President of the IOC, Jag Rogge and the Chairman of the Commission, Lambis Nikolaou, have emphasized the need 
to get as many participants as possible involved in the conference dialogues. Also illustrative is the fact that for the first time 
in all IOC conferences and forums, “real” young people were invited in substantial numbers to be present and express them-
selves (IOC Website, 2012; Olympic Review, 2009; Olympic Review, 2010; Olympic Review, 2011). The IOC showed gratitude 
to the successful hosting of the Youth Olympic Games (YOG), as they set the process of engaging and mobilizing youth, in 
motion. The majority of young people that graced the 7th Durban Congress were indeed YOG Athletes, Young Ambassadors 
and Young Reporters. Thus, YOG has succeeded in making the voice of young people be heard collectively for the first time. 
Considering the tendency of adults to designate themselves as the sole spokespersons for young people, this was no small 
achievement. YOG and the conference effectively changed the dynamics of an intergenerational dialogue and this certainly 
augured well for the future. 

 
The 2012 Durban Sport, Education and Culture World Conferences 
 
The 7th World Conference on Sport, Education and Culture was organised in Durban, South Africa, by the IOC in partnership 
with UNESCO, from 5 to 7 December 2010. More than 600 delegates from NOCs, IFs, OCCOGs, educational and cultural insti-
tutions, UN specialised organisations, governmental and nongovernmental organisations actively participated in the Confer-
ence (IOC Website, 2011; Olympic Review, 2009; Olympic Review, 2010; Olympic Review, 2011). The theme of the Confer-
ence was “Giving a Voice to Youth” and this resonated with the various session presentations from the beginning to the end 
(IOC Website, 2011; Olympic Review, 2010; Olympic Review, 2011). The Conference was structured such that there were 
various sessions held, often running parallel but there were stimulating presentations made in plenary and rounded up by 
specialised dialogue sessions. There atmosphere unto which all discussions took place was generally frank yet friendly and 
characteristic of informed debate. There latter played a critical role in generating resolute and pragmatic resolutions as out-
lined in the Conference Statement or otherwise known as the Durban Declaration (IOC Website, 2011; Olympic Review, 
2011), which the delegates and participants unanimously agreed to implement with zeal. 

 
The 2010 Conference Statement generated and adopted eight critical resolutions, namely: youth involvement; the role and 
future of YOG”; collaboration with strategic partners and entities; the role and use of technology and the future of Olympic 
Education; the Olympic Values Education Programme (OVEP); Observatory and Data Base for Education and Development; 
the importance of the Educational Programmes of the Organising Committees of the Olympic Games and the intensification 
of the Anti-Doping, Drug Abuse and Related Education (Olympic Review, 2011; Olympic Review, 2012; IOC Website, 2012). It 
is apparent that these Resolutions were aimed to put the Youth in the epicentre of almost all facets of the Olympic Move-
ment. It is apparent that these Resolutions were aimed to fundamentally elevate the level of Youth involvement in sport and 
the Olympic Movement itself and thus alter the course of the IOC in how it was to engage young people in the future. How-
ever, it remains to be seen as to how far the IOC and the Olympic Movement generally, would go in relation to providing 
Youth not only “the voice” on issues of sport (IOC Website, 2012), culture and education, but also offering it with real power 
and transparency in on how the organization is governed and reaches specific decision about this strategic stakeholder and 
in fact the key custodian of sport itself and Olympism. A closer look at the exact detail of the Resolution is therefore critical.  
 
Managing Global Youth Involvement 
 
The Conference’s resolution was that the involvement of young people in the programme of the 7th World Conference on 
Sport, Education and Culture was the most important innovation in the organisation of the Conference. It also noted that 
this has helped provide real meaning to the theme of the Conference and the participation of the young people involved was 
invaluable. The Youth’s enthusiastic contribution was the proof of how much they appreciated being able to get involved. 
Also worth noting were the eloquence with which the Youth made its presentations and the clarity of the messages they 
delivered. Further, that the Conference recommended that the involvement of young people, both as delegates and partici-
pants, be extended to all future forums and conferences in the Olympic Movement, and that young people should be in-
volved in actions related to implementation of policies and programmes that concern them, at all levels of, and throughout, 
the sports movement. The Conference also called on all governments to recognise that investment in young people – using 

Special Summary...continued from page 11 

Continued on page 13 



 

 page 131313   

Special Summary...continued from page 12 

sport as a medium – is an investment in national and community development. Lastly, the Conference reiterated the power of 
sport for youth empowerment and building self-respect, values and ethical awareness. 
 
Second Conference acknowledged the great success of the first edition of the “Youth Olympic Games” on the culture and educa-
tion and the positive impact that this had on the participants. The participants were motivated by the programme of the Games, 
and their aim of breaking down barriers between nationalities and cultures was achieved. The Conference recommended there-
fore that methods be found for the spirit of the Youth Olympic Games to be extended beyond the Games. In order for the con-
cept to fully reach its potential, the lessons of the YOG must be applied to the lives of young people between the Games, and at 
continental, regional and national games. 
 
Global Collaboration  
 
Thirdly, the Conference also accepted the collaboration between different entities with respect to the content of the Culture and 
Education Programme of the Youth Olympic Games, as regards delivering Olympic education, and concerning the organisa-
tion of the World Conference on Sport, Education and Culture. This was viewed to be in-line with the Olympic Congress’s 
resolution for the Olympic Movement to take and strengthen appropriate measures to engage in the widest possible 
way with other supporting institutions, promote the delivery of the UN Millennium Goals, and further such initiatives. 
Further, the Conference recommended that NOCs should create working relations with national entities, especially 
governmental and non-governmental organisations, such as the UNESCO’s National Commissions, in order to ensure 
that sport is an essential part of school curricula. The conference noted however that while this relationship should take 
into consideration the need to respect each entity’s uniqueness and accountabilities, it was viewed as necessary that close 
working relationships be forged in order to ensure first that sport and physical education are part of the national educational 
curriculum. 
 
Technology and the Future of Global Education 
 
Fourthly, the Conference recognized that communicating with today’s young people is evolving fast, and that it is effective only if 
done “in their own language” – particularly through social networks and modern media. That technology is fast overtaking tradi-
tional means of talking with young people; the Conference therefore took note of the IOC’s well developed programme for com-
municating with young people from throughout the world via social websites. However, the Conference seem to understand the 
need to continue to balance the introduction of modern technology with employing traditional means of communicating, re-
specting developing communities’ different traditions and realities. The Conference also recommended that national entities and 
the National Olympic Committees should follow the example of the IOC and other international organisations by encouraging 
young people to become content creators and users of modern technologies, and advocating strongly for young people to have 
access to such opportunities and tools. 
 
Values Education Programme 
 
Fifth, the Conference recognized that the Olympic Values Education Programme (OVEP) is a unique and valuable programme that 
enhances the learning experience of young children and encourages young people and athletes to learn the human values of life. 
The OVEP has the potential to grow and should thus be supported. The Conference opines that, in order for the programme to 
succeed, it is necessary for national educational systems to be involved in its dissemination. Although the OVEP is a creation of 
the IOC, it is necessary to ensure that governments, in particular, see its value and therefore accept it as an important addition to 
their own educational programmes. UNESCO was accepted as a valuable partner in the introduction of this programme in schools 
on a global scale. The possibility of introducing the programme through the UNESCO network opens vast new possibilities in the 
IOC’s effort to support values-based education on a global scale. The Conference also viewed this possibility as a way for the 
Olympic Movement entities to form close links with UN agencies and other relevant organisations, as recommended by the Olym-
pic Congress. 
 
Observatory and Data Base for Education and Development 
 
Sixth, the Conference noted, with concern, that there were several good projects, especially being undertaken by various Non-
Governmental Organizations (NGOs) in developing countries, aimed at educating young people in and through sport, however 
there is a serious lack of synergy among them and their projects. These could, however, be more effective if knowledge and best 
practices were shared. Most such projects are donor-funded and driven, and are designed for, and applied to, economically chal-
lenged communities, especially in developing countries. Further, the Conference recommended that the IOC seek the collabora-
tion of other partners in order to establish a web-based “observatory” in which a data base of sports education, sports and cul-
ture, and all such initiatives could be made available to all. Such a data base can also be an ideal platform for sharing best practic-
es, exchanging information and ensuring that resources are applied equally. 
 
Educational Programmes of the Organising Committees of the Olympic Games 
 
Seventh, the Conference acknowledges the tremendous effort that has been made by past and present Organising Committees 
for the Olympic Games, at the urging of the IOC, to create education and culture programmes for their populations, in particular. 
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However, while many resources are expended in these exercises, the Conference notes, with concern, that, with a few ex-
ceptions, the programmes have tended to end with the related Olympic Games. Adding to this approach, the Conference 
recommended that the IOC ensure that, as part of the country’s legacy for hosting the Olympic Games, the culture and edu-
cation programmes should be continued. Cities that host the Games should undertake to continue their education and cul-
ture programmes. These programmes should be available to the Olympic Movement as a whole and, where possible, shared. 
 
Anti-Doping, Drug Abuse and Related Education 
 
The Eight and last resolution of the Conference was recognizing the efforts that are being made by the Olympic Movement, 
especially by the International Federations, UNESCO and the World Anti-Doping Agency to educate athletes and young peo-
ple in particular, as well as the community in general, on the dangers of doping. It also noted and accepted the efforts made 
by UNESCO to ensure that all the world’s nations ratify the International Convention of State Parties against Doping in Sport. 
It also urged countries that are yet to ratify the Convention to do so, and opines that the signing of the Convention should 
not be considered as an end unto itself. The Conference therefore recommended that further efforts be made to educate 
young people on the dangers of so-called “social” drugs and on other risky behaviour. 
 
There is very little doubt that the 7th Sport, Education and Culture Conference in Durban set bold goals and pragmatic resolu-
tions. The 8th edition in November 2012 in the city of Amsterdam, Netherlands would have to amongst other things evaluate 
how far did the IOC and the broader Olympic Movement implement the Durban Declaration? The 8th Sport, Education and 
Culture Conference will be held in the backdrop of a series of major events of the Olympic Movement and this thus position 
it well to assess the developments with the Olympic Movement in relation to sport, education and Culture. 
 
The 8th Sport, Education, and Culture Conference  

 
The 8th edition of the IOC World Conference on Sport, Education and Culture joined the line-up of key international events 
in 2012 such as the first ever Winter Youth Olympic Games in Innsbruck, the UN Conference on Sustainable Development 
(UNCSD) Rio +20, and the Games of the XXX Olympiad in London, providing the perfect close to an Olympic year (Olympic 
Review, 2012; IOC Website, 2012).  
 
The IOC, in partnership with the UNESCO and in collaboration with the National Olympic Committee of the Netherlands 
(NOC*NSF), will hosted this important event (IOC Website, 2012). The city of Amsterdam, with no fewer than 177 different 
nationalities, was the venue for the Conference, which highlighted the importance of sport as a mediator for social and eco-
nomic development within the context of a sporting, educational and cultural framework. 
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Grading the 2012 summer Olympic games 

Lisa Delpy Neirotti, Ph.D., The George Washington University 
Jason Gewirtz, Managing Editor of SportsTravel magazine 
 
The Olympic Summer Games in London offered a mix of old and new as the city hosted for an 

unprecedented third time, combining its storied history with the realities of staging a modern 

event.  Lisa Delpy Neirotti, professor of sport management at the George Washington University and Jason Gewirtz, Managing 

Editor of SportsTravel magazine were on site and filed this scorecard grading the results of the event’s organizers. 

Olympic Park: The Olympic Park was home to eight venues, including Olympic Stadium, the Aquatics Centre and the Velodrome. 

The park was spacious and well-designed with wide-open concourses that allowed volumes of people to move smoothly. A nice 

touch came in the form of a huge screen on a platform above the river that flowed through the park, where live events were 

shown. Two lawn areas flanked the two-sided screen allowing spectators to watch events while at the park. There was also a sus-

tainable walk along the river that identified the many “green” aspects of the park including how the wide bridges were built to be 

halved after the Games.  Considering that most spectators were routed from the transportation hub through the newly built shop-

ping mall, a legacy of the Games, this was the first impression of the park.  The spirit throughout the park could have been in-

creased with music and additional entertainers. Grade: A- 

Venues: London offered a mix of old and new when it came to venues, and for the most part it succeeded. The temporary stadium 

at Horse Guards Parade was the prime example, setting the thoroughly modern event of beach volleyball against a backdrop of 

some of the city’s most venerable buildings. It was a stunning setting. The Games also offered sports fans the chance to see other 

historic venues such as Lord’s Cricket Ground (archery), Wimbledon (tennis) and Wembley Stadium (soccer). But some venues 
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were more style than substance. The Aquatics Centre had a beautiful ceiling that swooped down over 

the pool itself, with large grandstands on either end. But spectators at the middle or top of those 

stands were left looking mostly at a sweeping roof with a pool at the bottom, unable to see the 

stands on the other side, removing the sense that they were among a larger crowd. Grade: B+ 

Ticketing: Empty seats held for sponsors or Olympic family members are not a new story. But the lack of a secondary ticket 

market like the one established in Vancouver left people clamoring for tickets to many events where seats inside were empty.  

Anti-scalping police were also very active preventing street exchanges.  Ticket booths that had no tickets for sale didn’t help the 

problem.  Any tickets sold were done on-line through the organizing committees web site but only those with a UK or EU ad-

dress had access.  Grade: D 

Transportation: London’s historic Underground held up to the demand, proving more than adequate for spectators to access 

venues across the city. Volunteers were plentiful, directing spectators to connecting routes, and stations were staffed well with 

employees making sure the trains got out on schedule. Day passes that came with the purchase of an event ticket made the 

trips a reasonable and convenient option. Grade: A 

Security: Checkpoints to get into venues were plentiful, quick to get through, and staffed by smiling volunteers or military per-

sonnel.  In fact, there were so many check points that many were closed even at peak times which may indicate over scoping of 

the event causing an increase in budget.  Grade: A 

Olympic Atmosphere: One disappointment was the decision to make the Olympic cauldron and its flame visible only to track-

and-field spectators inside Olympic Stadium, making it un-viewable during the first week of the Games. For many visitors, see-

ing the flame is part of the Olympic experience. That atmosphere was replaced somewhat by giant Olympic rings placed 

throughout the city, including on the iconic Tower Bridge, in Hyde Park and other locations. Having statues of Olympic mascots 

Wenlock and Mandeville placed randomly throughout the city added a bit of flavor as well.   Sighting of live mascots were ex-

tremely rare.  As one London cab driver pointed out, without being able to see the flame, “it feels less like Olympic Games and 

more like just games.”  The in-venue atmosphere was also inconsistent with some venues playing living upbeat music keeping 

fans excited while others played unfamiliar low key tunes.  Unlike Beijing, there was a lack of cultural performances incorpo-

rated into the venue entertainment.  Grade: B 

Merchandise:  The licensed merchandise was not overly attractive or diverse.  The official merchandise stores were filled with a 

large amount of “Team GB” products and many of the displays featured the same products repeated throughout the store.  It 

was also interesting that the Paralympic mascot was not sold in the Olympic Super Stores although most marketing collateral 

featured both the Olympic Games and Paralympic mascot together.  Based on sales reports, however, the amount of licensed 

revenue double any other Games.   Grade: B 

Grading the 2012 Olympics...continued from page 15 

Paralympic positioning 

David Legg, Professor, Mount Royal University, Calgary, AB, Canada 

Rob Hain, Partner, Shadbolt Partners, London, UK 

While at the 2012 London Paralympic Games in my role as President of the Canadian Paralympic Committee (CPC) I had the 

opportunity to meet with a small group one morning to discuss the marketing challenges facing those trying to promote 

Paralympic sport. This small group included volunteers and staff of the CPC, some who are long-time participants in the 

Paralympic movement and one who was completely new to Paralympics and is the co-author of this article. All of us had a 

unique perspective drawn from careers in sales, marketing, amateur and professional sports management, financial ser-

vices and academics. What follows is an overview of that discussion which I certainly feel has provided me with a refreshed 

perspective on marketing Paralympic sport and the CPC. 

The topic on which our breakfast group focused was simply this: What marketing strategy should the CPC pursue in order 

to best develop the Canadian Paralympic movement? 

We agreed after our first coffee that there have been a variety of approaches to positioning Paralympic athletes within the 

larger sport milieu. To some degree these track the history of Paralympics. The first approach was to focus on support from 

Government or Community based institutions and promoting the concept of being judged based on how our society han-

dles disability. The second was based on pity: asking for charitable support for those who might not have it so good. A third 

preyed on institutional guilt by comparing Paralympic sport to its better funded and more visibly supported able bodied 

Continued on page 17 
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Olympic peers. A fourth approach was to promote an inspirational message by emphasizing how disabled people have overcome 

so much. The fifth approach we called ‘associative commercial’ in which disability comes to be seen as a good community brand.  

The sixth was an ‘indirect commercial’ approach or what we have seen referred to as ‘handicapitalism’. Here the premise is that 

people with disabilities or their friends and families buy stuff just like everybody else and therefore companies should market 

directly to this audience. The seventh and final approach is one we called ‘direct commercial’ based on an emerging recognition 

that we are all aging into disability of some form or another and thus disability will be recognized as a growing market and the 

Paralympics (and CPC) can be seen as the leaders in showcasing disability and providing a testing ground for innovation.  

After we ordered our breakfast we then began to debate the context and merits for each approach. Straightaway we agreed that 

arriving at a sustainable marketing proposition for CPC and similar bodies is important because there are others who may soon 

take over some of the roles that have been played by the CPC. For example, university sport in Canada and the United States 

may begin to manage the development and early careers of athletes with a disability at the Collegiate level, and the Ca-

nadian Olympic Committee may take over athlete marketing and Games management. We also recognized that the 

majority of Paralympic sponsors were also Olympic sponsors and very sophisticated marketers who will recognize the 

benefits to them of putting more effort into Paralympic sport.  The question for us at the CPC then was to determine 

whether there is a niche among potential sponsors that we were not fully exploring that would allow us to attract a 

different and or unique cohort of companies. 

We assumed that the first and second approaches to marketing Paralympics that we had identified (societal imperative and pity) 

were in their dying stages.  These are no longer novel and compelling ideas and have run their course.  

Approaches three and four (poor cousin to the Olympics and inspirational personal stories) might still be relevant but we saw 

these as soon being discredited as lacking a ‘ring of truth’.  In fact, with so many terrific stories coming out of London 2012 at the 

time we were having our breakfast, we wondered whether some Paralympians were on the verge of becoming sponsorship mil-

lionaires.  It occurred to us that with so many inspirational stories around us we thought that  perhaps a tipping point away from 

the ‘poor cousin’ image was about to occur.  

We agreed that the fifth and sixth approaches (‘community brand’ and ‘handicapitalism’) are compelling and could perhaps re-

main so for a while if disassociated from the first four but they may become irrelevant because of the seventh approach which 

we believe is just around the corner.  

And so we settled on the seventh approach, that disability is about to become a huge market opportunity, and that an approach 

to CPC marketing based on that opportunity would remain compelling for the foreseeable future.  

In accepting this assumption we recognized that this is still open to further analysis and debate but for the sake of developing the 

idea over breakfast we assumed that we had it right for the purpose of considering what the Canadian Paralympic Committee 

needed to do to capitalize on this recognition. In addition, assuming we have it right, the CPC would still need ‘hard’ examples of 

where the Paralympic movement actually led to technical innovations or socio-political developments. These examples would 

need to be demonstrably intellectually honest (i.e. supported by fact and reason) and difficult to deny or even debate. That is: a 

Paralympic activity that is agreed to have led to specific innovations or developments.  In adopting a ‘showcase and innovation’ 

positioning for CPC we would need to accommodate past and present market positioning and reasons for sponsorship (which 

might not be easy) in addition to developing examples of innovations and developments to persuade new sponsors that Paralym-

pics and CPC are providing a valuable service to the world and that Canada in particular is a world leader in this regard. These 

examples would have to be universal, connecting and compelling and be ideas or designs that are easily communicated at every 

level with any audience and contribute to an unspoken national agenda that says “I stand for Canada.” 

The natural follow-on positioning would be around human development by showing that the Paralympic movement operates at 

the frontier of human endeavor by perfecting advancements that will be required by all of us in everyday life. The Paralympics 

should be able to demonstrate that it is the proving ground for what will matter to everyone.  

This proposition needs to be carefully tested. Our popular beliefs about the aging population may be flawed. For example, the 

recently released http://designedtomove.org/ suggests that the next generation will die 5 years younger than their parents. On 

the other hand, an actuary for a large multinational insurance company reported to the authors that they were predicting a large 

percentage of the population to live over 100 years and, furthermore, that increasing numbers of us could live to 120 years 

(which makes sense using the assumption that any organism can live to a maximum of 6 times the time it takes for it to reach 

physical maturation). 

So all of this needs to be tested, but nevertheless our breakfast conclusion is based on an aging demographic impacted by the 
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baby-boom encouraging us to think of the Paralympics as the laboratory where achievement gets perfected.  

Examples? All beliefs about what makes a great swimmer go out the window when you see a Paralympian swimming and all of 

us can learn a great deal about human mechanics by studying these athletes.  We can become a medical and prosthetic proving 

ground by becoming the hub or nexus of research and development in quality of life innovation. CPC will not necessarily do the 

research or even fund it, but the CPC logo could certainly become a recognized ‘seal of approval’. Instead of talking about brav-

ery and obstacles we could talk about risk and reward and work with the leading companies that routinely take risks in their 

attempts to become the world’s best. The Paralympic movement could partner with organizations whose products are created 

for persons with a disability.  Prosthetics and drug therapies, voice and image recognition, inclusion, mobility and access, poli-

cies for improved living are examples of innovations that can be mutually rewarding for commercial sponsors and the Paralym-

pics. 

During the commercial phase we believe that the new wave of self-interested sponsors will push towards television coverage of 

Paralympic sport. During the London Olympic Games there was a total of 5,550 hours of coverage streamed by the Canadian 

Olympic broadcasting consortium (Rouse, 2012) yet only 580 hours for the Paralympic Games (CPC, 2012). From a television 

perspective the Canadian broadcast consortium presented the Opening and Closing Ceremonies plus an hour of daily highlights 

featuring medal winners and athlete stories. A similar paradox occurred in the United States with NBC streaming roughly 5,535 

hours of Paralympic sport and only 5.5 hours of Paralympic television coverage (Sports Illustrated, 2012), with 2 of those shown 

after the games had ended. In contrast Channel 4 in the United Kingdom showed more than 400 hours of television coverage, 

150 of it in prime time hours. Of interest is that in both the U.S. and Canada the National Paralympic Committees were the offi-

cial rights holder for broadcasting as private broadcasters were not interested in the product.  The only other country that had 

its NPC as the rights holder out of a total of 27 was Pakistan. 

I know arguments have been made that there isn’t a compelling economic reason for showing the Paralympic Games but I con-

tinue to believe that it is a chicken or egg argument. Perhaps a change in focus is warranted where the CPC is seen as the home 

of innovation with athlete achievement the headline and this would change the perspective of marketers and broadcasters. 

Channel 4 in the United Kingdom which as noted earlier showed more than 400 hours of television coverage, 150 of it in prime 

time hours, perhaps makes this argument best as they attracted more than fifty non Olympic sponsors to bid on advertising  

slots including Apple, Google, Kellogg and Volvo (McCabe, 2012).  

Finally, once the commercial relationships are in place and sustainable there might then be a 8-10 year life span for this ‘direct 

commercial’ phase after which ‘entertainment’ will likely be the final ‘stasis’  – as has happened to the Olympics and all televi-

sion sports.  At that point it really will not matter who the sponsors are as long as they have a product to sell and as long as the 

entertainment continues to attract an audience. 

We don’t have to abandon our belief in the first six marketing propositions as they will continue to exist for many, but none of 

these needs to be the core of our future Paralympic marketing strategy. We can make a shift towards ‘direct commercial’ based 

on an emerging recognition that we are all aging into disability of some form or another and thus disability can be recognized as 

a growing market and the Paralympics (and CPC) can be seen as the leaders in showcasing disability and providing a testing 

ground for innovation.  

We concluded our breakfast with a comment from one participant that if we don’t do something innovative CPC will risk being 

seen as nothing more than a utility that gets Paralympians to their Games. 
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Interview with the president of the Athens institute for education and re-

search concerning sports and Greece’s economic crisis 

Spiro Doukas 

American Military University 

Dr. Gregory Papanikos, Ph.D. Applied Economics, University of Ottawa, Canada, 1988; M.A. International 
Affairs, Carleton University, Canada, 1983; M.A. Economics, University of Ottawa, with Distinction, 1981; 
B.A. Economics, Aristotelian University of Thessalonica, Greece, IKY scholarship, 1979. 

Recently I sat with Dr. Papanikos and asked him the state of affairs of sports in Greece. Dr. Papanikos is an expert in Economics 
and Sports and Sport Tourism, having written several articles on both topics and currently hosts an annual Sports Economics 
Conference in Athens, Greece. This beautiful country, where the Olympics were born 2800 years ago, has been in a recession 
since 2008 and is surviving on loans from the European Commission (EC), the International Monetary Fund (IMF), and the Euro-
pean Central Bank (ECB), which all together are known as the Troika. 

1. What has the Greek economic crisis meant for professional level sports in Greece? 

It has been devastating for many professional team sports such as soccer, basketball and volleyball. Many teams have actually 
defaulted and others have suffered severe losses. These include very important professional teams like Panathinaikos and AEK. 
However, the economic crisis is not the reason. Bad management is the reason of their demise which in periods of crisis it has a 
higher cost. There are professional teams with good management and fewer supporters (ticket sales) which were able to not 
only to survive but in many cases to do much better. Thus, bad management is to blame and not so much the economic crisis. 

2. The London Olympics recently ended with Greece only winning 2 Bronze medals, this after winning 16 overall medals in Athens 
8 years ago. How much of this drop in the medal count is attributable to the economic crisis and why? 

It is true that the most of the Olympic related sports is financed by the Greek government. Cut backs have affected the prepara-
tion of the athletes and of course their financial awards of winning medals. However, there are second thoughts. For example, 
how can you explain the performance of so many athletes from countries which have spent much less than Greece or any other 
country which belong to developed economies. This assumes that there is direct relation between a country's level of sport relat-
ed public spending and medal winning. Other factors play a role as well. The comparison between the 2004 and 2012 is not ap-
propriate because countries which host the games win on average more medals. 

3. In your professional opinion did the 2004 Athens Olympics contribute to the economic crisis which the country is currently 
facing and to what extent? 

No. There are other reasons which explain the current economic crisis. If there is something to be said it is that the monetary 
policy of the European Central Bank has led to an appreciation of the Euro which harmed Greek international tourism just after 
the Olympic games. 

4. What noticeable trends have been observed of fan/Sport Consumer behavior in Greece through the crisis? 

There is a serious income effect. People do not have the money to buy tickets. However, the professional teams have responded 
by decreasing the price of the tickets, especially season tickets. 

5. Are Greeks using sports, either as spectators or by actively participating in sports, as an escape from the daily troubles the 
country has been facing financially? Sociologically, have you noticed anything in this regard? 

No, unless you consider marching in picket lines and public protests a physical activity. 

6. Finally, I am an optimist and I must say that the economic crisis has brought some positive changes such as more and more 
people riding bikes as a source of commuting to avoid the high gas prices. Would you agree that some good in sports and recrea-
tion has come out of this troubled financial time? 

I have not noticed such thing in Athens at least. What is happening is a reduction in the use of cars and an increase in the use of 
public transportation.  
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By Elaine Keene (Canada) – WomenCAN International: 
 
Abby Hoffman, four time Olympian, sports administrator and athlete/women’s rights 
activist wrote the following in the Ottawa Citizen in reference to the 1996 Olympic 
Games:    

       “There is no excuse for perpetuating the blatant sexism that persists at the Games. Not only 

        do women compete in only 21 sports while men take part in 27, but the program of events 

        in most sports has fewer events for women. At the Olympics women do kayaking, but for 

        inexplicable reasons, they don’t canoe. Male paddlers do both.”  

It has been sixteen years since Ms. Hoffman made those observations and although many issues for women’s involvement at 
the highest level of sport have been resolved, many more still remain.  A flawed process for inclusion, a lack of leadership at 
the top, varying degrees of acceptance within our sport, and incorrect perceptions of and unclear guidance for Olympic readi-
ness all contribute to an increasingly frustrating situation for female canoe athletes.  Top paddlers continue to quit the sport 
or switch to other sports because they see no potential for women’s canoe Olympic inclusion within their athletic careers.   

Background.   Women have been interested in training and racing Olympic-style canoe since before it was included in the 
Olympics as exhibition in 1924.  In the culture of these early years, perhaps it was felt it was too difficult for women to ma-
neuver a canoe.  Maybe it was just not considered an attractive thing for women to do.  For decades women have had to 
fight the deeply ingrained and very cultural, however incorrect myth that unilateral canoeing would cause infertility by dam-
aging reproductive organs as well as resulting in lopsided breast development.  But, fast forward to 2012.  Women are com-
peting (or are scheduled to compete – e.g., ski jumping) in every Olympic sport and almost every Olympic discipline – except 
canoe.   When you consider that you can take an athletic youth of about 13 years old with little or no exposure to any given 
sport and turn them into an Olympian in about a decade, why are women still denied their chance to compete at the highest 
levels of our sport almost a hundred years after its introduction to the Olympics?  Unless the current process is altered, it 
appears that gender equality for women’s sports - women’s canoe in particular - will not come any time soon. 

The Status.  Women’s sprint and slalom canoe are ready for Olympic inclusion in 2016.  In a press release issued on Novem-
ber 20, 2012, the ICF indicated that while it will lobby the IOC to include a women’s slalom canoe event for Rio in 2016, the 
sprint women will have to wait until 2020 or later to have their opportunity, stating “The ICF would like to point out that on a 
global scale, few National Federations are developing the Women’s Canoe category in the Canoe Sprint discipline whereas 
much progress is being made in the development of the Women’s Canoe category in Canoe Slalom. “  (Note – on November 
22, 2012 the link to this press release was removed from the ICF website).  While we are very excited for the decision regard-
ing slalom canoe and we know that women’s slalom will be a fantastic show in Rio, this statement is bewildering considering 
that the 2010 and 2011 ICF Sprint World Championships saw 20 countries participating in women’s canoe, as compared to 
Slalom’s 16.  And there are approximately 37 countries in total now competing in or developing women’s sprint canoe, with 
more nations interested and seeking assistance after only two years as an official event on the World Championships pro-
gram.  This number of countries is higher than those developing women’s slalom canoe and it is about half the number of 
countries that participated in the men’s kayak events at the 2011 Sprint World Championships, which was the main Olympic 
qualification event for London 2012.  Most would consider this kind of growth remarkable considering that men’s kayak has 
been supported and promoted for over 80 years in contrast to women’s canoe, which is still often unsupported by federa-
tions and which has been promoted by the ICF for only the past 4 years.  Women’s sprint canoe has demonstrated solid par-
ticipation at the World Championships, explosion of interest worldwide, and this year’s announcement by the IOC that they 
will add both sprint and slalom women’s canoe events to the 2014 Youth Olympic Games brings expectations of continued 
growth.   Disappointingly, although women’s canoe has been contested at the Pan American Sprint Canoe Championships 
since 2001, no events are currently listed on the schedule for the 2015 Pan American Games to be held in Canada.  The pri-
mary reason given for the exclusion is that women’s canoe is not an Olympic event.  Earlier in 2012 the Pan American Canoe 
Federation officially requested for women’s canoe to be added to the 2015 Pan American Games for both Sprint and Slalom 
and they are awaiting a decision from the Pan American Sports Organization.  Africa proved that hosting organizations can 
have control over their programs when they added a women’s canoe event as a full-medal event for the 2010 All-Africa 
Games.   

Long Overdue: An In-Depth Analysis as to Why Women’s Canoe Isn’t in the 

Olympics 
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The Flawed Process   Equality wording in official charters is powerless and meaningless when the mem-
bers can simply continue to vote against full inclusion for as long as it suits them.  In my years of advo-
cating for women’s canoe I have noted a pattern for women in sport in general:  Female athletes are en-
couraged by promises of equality enshrined in the charters of all levels of sporting organizations.  But the 
process for achieving that equality has never been defined.  As members vote to amend charters, statutes 
and constitutions for sporting organizations with equality terminology, they seem to overlook the fact 
that what equality essentially means is the actual adding of women’s events to the schedule.  These addi-
tions result in extra time required for competitions and extra expense for both organizers and partici-
pants.  When women start asking for the equality they were promised – equal events – the process begins 
to break down.  In accordance with the typical rules for adding events to the programs - rules which were never updated to corre-
spond with equality promises in the charters - the members of the organizations participate in votes to decide whether or not 
they are going to include the requested events.   Predictably, lively debate ensues, alternating between lack of available time or 
money and quantity and/or quality of competitors.  The result generally does not turn out in favor of the women.  
Sometimes the motion does not even reach the floor in anticipation of lack of support.  This is the scenario that plays 
out year after year, quadrennial after quadrennial for women of sport - particularly at the International Federation 
level.  Sprint women canoeists currently have only 2 events at the World Championships compared to 9 events for 
each of men’s canoe, men’s kayak and women’s kayak.  No motions for increasing the number of events for the wom-
en were presented at the recent 2012 ICF Congress. 

 Leadership. Event caps and athlete quotas that were imposed on Olympic sports without first allowing the oppor-
tunity to properly equalize the programme seem to be at the heart of the problem when trying to achieve equality.  
There is politically correct equality wording in the Olympic Charter but a glance at the Olympic Programme Commis-
sion report suggests a superficial assessment of an International Federation’s (IF) gender equality status.  International Federa-
tions are expected to sort out gender equality issues in light of the Olympic caps and quotas and that places them in a very diffi-
cult position.  Because there is a perception of a constant threat of being ‘tossed’ out of the popular Summer Games, IFs are un-
derstandably reluctant to complain too much.  The majority of funding for the ICF comes from Olympic revenues (Report on the 
26 Core Sports of the XXXI Olympiad, 2009).  At the same time, tension is generated within the sport as the caps and quotas imply 
that in order to satisfy the women’s equality issue, men will have to lose events.   

Sprint, a sport that has potential to appeal to a wide range of athletic tastes and abilities, uses 6 different types of equipment - 
both individual and team boats raced over 4 distances - yet Olympic viewers will never see the majority of these events due to 
IOC event caps nor will they even see a representative depth of competition due to IOC athlete quotas.  Decisions to cut current 
well established events to make way for women canoeists are not easy for a sport organization already dealing with such gross 
underrepresentation; however they must still be addressed.  Furthermore, with no clear definition by sport leadership as to what 
constitutes equality or what warrants inclusion (a discussion for another article), many possible scenarios emerge.  It is rumored 
that women’s kayak events may be further increased at the Olympics to make the sport of canoe/kayak more “equal”.   Ah...  
Sorry….That is not more equal from a canoeist perspective.   

 Acceptance. With its differing techniques and coach specialization, it would make sense that cash strapped countries would 
choose to focus their resources on kayak which holds 75% of the medals. Encouragement for canoe and particularly female ca-
noeists is unlikely in such an environment.  Despite Olympic marginalization, the sprint canoe sub-discipline remains very popular 
with just over 50 countries competing in men’s canoe events at the 2011 World Championships/Olympic qualifier as compared to 
about 70 countries competing in men’s kayak.  Sprint canoe/kayak debuted at the 1924 Olympics as an exhibition sport with 6 
events, 3 for canoe and 3 for kayak.  But of the 12 Olympic events that our heritage sport now contests as of 2012, currently 9 are 
kayak events and only 3 are canoe events and of course none of the events are for women’s canoe.  (A men’s canoe event was 
removed for 2012 to add a women’s kayak event.)  Is it conceivable that the diminished status of canoe as opposed to kayak 
might be a natural result of not having a women’s component?   While some are beginning to recognize that adding women’s 
canoe events has potential to restore balance to the sport, there are others who have gone so far as to suggest eliminating canoe 
altogether, presumably to avoid the internal jostling for Olympic dollars and taking care of the women’s ‘problem’ at the same 
time.  If Olympic medals were shared equally between canoe and kayak, it could very well result in a strengthening of the sport of 
sprint canoe/kayak worldwide whereas eliminating canoe would shrink the sport and would be contrary to the ICF’s goals of in-
creasing participation. 

Readiness.  Invariably there is always an argument about women’s sports not being ready enough for Olympic inclusion in terms 
of quantity and quality.  Readiness, like equality, is not clearly defined by our leadership and as such is left open to interpretation.  
There have been many suggestions in articles, posts and blogs that women’s canoe events will be accepted into the Olympic pro-
gram when the competition meets Olympic standards – suggesting that women must somehow train themselves to a similar elite 
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level as their team mates but without the benefit of dollars, sports scientists, nutritionists, physiotherapists and psycholo-
gists not to mention top level coaching.   

Despite only being recently supported and promoted by the ICF, women’s canoe is in a very healthy state worldwide, both in 
terms of quality and quantity and especially considering the lack of development over the decades.   Women’s sprint canoe 
was given wings when Frank Garner, Chair of the ICF Canoe Sprint Committee and other key members of the ICF, including 
Secretary General Simon Toulson, decided to fully support 4 exhibition women’s canoe events for the 2009 Sprint World 
Championships.  That support combined with a solid grassroots initiative brought 11 countries together in Dartmouth, Cana-
da for C1 (Canadian singles) and C2 (Canadian doubles) events.  During planning for the 2009 World Championships it was 
announced that Women’s C1 200 meters would be a full medal event for 2010 and participation nearly doubled the next 
year to 20 countries.  Again in 2011, 20 countries participated at the World Championships – this time with 2 medal events, 
and there were at least 3 additional countries which did not send their female canoeists due to lack of funding on the part of 
federations or participants and/or general lack of national federation support.   Competition has become increasingly tighter 
both at the Senior level and especially at the 2011 Junior World Championships (the first ever for women’s canoe) with Can-
ada not experiencing the total dominance it had early on.   Women continue to demonstrate that they are more than ready 
and willing to train and compete on the world stage yet their readiness is heavily scrutinized in a way that men’s canoe and 
men’s and women’s kayak never were.  And as much as they would like to participate, lack of funding, direct discourage-
ment or denial of participation by federations sometimes prevents women’s attendance at world level competitions.    

Solutions.  It has been proven that the single fastest way to develop high level competitive athletes is to provide high level 
competition – notably, in the Olympics.  If gender equality is to ever be a reality, then the current ‘flawed process’ where 
members with their own personal agendas are given the opportunity to include or exclude women’s events must be 
changed.  Holding votes to include women’s events seems to contradict charters that have already promised equality.  Add-
ing a whole slate of women’s canoe events to the Canadian Sprint Canoe Kayak Championships in the mid 1990’s has result-
ed in a large number  of talented female canoeists in Canada, albeit events on the championships race card are still not 
equal to the men’s events  in terms of number, distance and sometimes type of boat used.   Increasing the number of wom-
en’s canoe events at the World Championships and including them in the Olympics would have no less of a profound effect 
worldwide. 

 If sports are serious about equality then votes at all levels should specify inclusion of events – not men’s events or women’s 
events - simply events with the expectation that both men and women will compete when participation meets clearly de-
fined standards.   A situation of having equal events in place is affirmative action.   It forces people to do the right thing until 
they are conditioned to do the right thing. The IOC needs to be called out by not just our sport, but by all sports on their caps 
and quotas if a sport cannot be gender equal and fully represented at the same time.   

Adding women’s events is not ever going to become less expensive or less time consuming.  The right of equality and the 
original objectives of the Olympic Games – Citius, Altius, Fortius - are not supposed to be tied to a price tag.  After 76 years 
of exclusion, we are repeatedly told to “be patient”, and that “change is slow.”  Change does not need to be slow.  Unlike 
paracanoe, which was added to the 2016 program in 2010 with barely enough participation levels at the time and after only 
one year on the World Championships program, change for women’s canoe is allowed to be slow.  Until our sport leadership 
puts a process in place that enforces equality, it seems that there is no guarantee that women’s canoe will ever make it to 
the Olympics. Until then, we hold the dubious distinction of being one of the last remaining women’s categories to be given 
the cold shoulder at the Summer Olympics.   

Elaine Keene 

WomenCAN International 

www.womencanintl.com 

Women’s Canoe International 

http://www.womencanintl.com/
http://womencanintl.com/wordpress/2012/02/13/slider1/
http://womencanintl.com/wordpress/C:/Users/TKlotz/Documents/Amazon%20MP3
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Monica Sainz, D.S.M. 

While recently in London, one could walk around and still feel the Olympic momen-
tum. The crowds were gone, the facilities were closed but still visible, and some of 
the banners and signs were still there.  British humor was even apparent at the 
train line leaving the Olympic Park area, with a sign for the station to go to for Rio 
2016! The Summer and Paralympics of London 2012 are still hot topics in the pa-
pers that can be picked up by the subway users. 

As part of the legacy, there are a variety of diverse topics the committee has been 
brainstorming and planning on. One of the projects is to use the Team GB Olympi-
ans each year. These Olympians will be asked to spend a total of 5,000 days a year 
to go around schools to teach, mentor and encourage young students. This may encourage some to become gold medalists 
and will continue to grow the British spirit that was so palpable during the London 2012 Games.  

Planners also have the large ambition to grow tourism within the next few years. Tourists flocked to London, spending mon-
ey in restaurants and hotels during the Games. Plans are now to see an additional 40 million tourists by 2020, which would 
be a steady increase of 3% per year, and add £87 billion to the economy and help support 200,000 additional jobs. 

Current London Mayor Boris Johnson is also putting in a bid for the 2017 Paralympic Championships, to use the facilities of 
London 2012’s Games. This event hosts over 1,500 disabled athletes from over one hundred countries.  It is the second larg-
est event for disabled athletes after the Paralympic Games. 

Some of LOCOG’s plans for the legacy of London 2012 are widespread. The motto is to “inspire a generation”. The plans are 
to regenerate and repurpose Olympic Park, allow developers to move in, and create new opportunities for business, resi-
dents, and future athletes. Studies are also being done on the ecological impact. 

At the top of the list for the London Legacy Development Corporation (LLDC), headed by Hone is the future of Olympic Park. 
Some of the plans which have already begun around the Stadium are to destroy the Stratford Gate Bridge, which was the 
leading entrance to the millions of visitors this summer. Over £150 million worth of work is being done in turning Olympic 
village rooms into apartments. This area will be turned over to Qatari developers. As for the stadium, several options are on 
the table. The most likely and viable is to convert Olympic Stadium into a soccer stadium with retractable seats and a full 
roof. The stadium has already cost £476 million in construction. The new conversions would top an additional £160million. 
The most likely candidate is West Ham, and other contenders are an F1 consortium, League One’s Leyton Orient and UCB 
College of Football Business.  

London 2012 may be long gone, but much works remains to be done. The LLCD has been planning the post-Game Olympics 
and are now putting finishing touches, and debating major and costly last decisions such as the Stadium. If you are strolling 
through London in the weeks or months to come, be sure to pick up a free paper near the subway stations and follow up on 
the Legacy! 

The London legacy 

Global sport business conference cruise 

Warren Whisenant, Conference Manager 

University of Miami 

This innovative conference will be held aboard Royal Caribbean’s “Majesty of the Seas” sailing 
from the Port of Miami with stops in Coco/Little Stirrup Cay and Nassau in the Bahamas.  The 
dates of the conference are February 8th to the 11th, 2013.  Scholars and practitioners were 
invited to submit sport business research proposals for consideration to the inaugural Global 
Sport Business (GSB) Conference. The submissions were peer reviewed for both oral and poster 
presentations.  The schedule will be posted on http://www.gsbassn.com/ 

 

For additional information contact Warren Whisenant at wwhisenant@miami.edu or GSBAssn@yahoo.com.         

 

 

Majesty of the Seas 

http://www.gsbassn.com/
mailto:wwhisenant@miami.edu
mailto:GSBAssn@yahoo.com
http://www.google.com/imgres?um=1&hl=en&sa=N&tbo=d&biw=1229&bih=786&tbm=isch&tbnid=wDtBEVis_x0nmM:&imgrefurl=https://www.cruisemiles.com/%3Fp%3D4248&docid=Nod1jOxOWw31SM&imgurl=https://www.cruisemiles.com/wp-content/uploads/2012/07/RCI_Majesty_of_the_Seas_
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Sports Travel Academy arranges study abroad programs for students interested in the Global Sport Industry and they are launch-

ing a series of Professional Development Programs highlighted below. In 2013 they have spring & summer programs to countries 

such as: Australia, Ireland, Scotland, England, Netherlands, Germany, Austria, Switzerland & Italy. Some of the programs are open 

enrollment which means that students from any school are welcome to apply and transfer credit back to their school. Some pro-

grams are closed and are just for the host school. 

Faculty interested in setting up a 2014 program should contact Sports Travel Academy and start to plan early. 

Students interested in taking a 2013 program are welcome to contact the Program Director, Craig Douglass at 

craig@sportstravelacademy.com  

Professional Development Global Sport Education Programs 

In summer 2013 Sports Travel Academy is launching a range of Professional Development Programs that are open to 

interested people all over the world. These programs do not provide academic credit and cater more to industry profes-

sionals, professors, PhD/Grad students and in some cases Under-grad students who may be graduating and don’t need credit 

offered in a typical study abroad program. The following Professional Development Programs will be offered in this inaugural sea-

son: 

May 12-27, 2013: Netherlands, Germany, Austria & Switzerland 

Academic Director for this Program is Dr. Eric Schwarz who is the Chair & Associate Professor of Sport Business & International 

Tourism at Saint Leo University, the President of the Sport Marketing Association, lead author of Advanced Theory & Practice in 

Sport Marketing and Sport Facility Operations Management: A Global Perspective and accomplished speaker at conferences in the 

USA, Australia & Europe. We are delighted to welcome Eric as the Academic Director for this program.  

July 10-22, 2013: Australia  

Academic Director for this Program is Rick Burton who is the David B. Falk Distinguished Professor of Sport Management at Syra-

cuse University, the former Commissioner of the Australian National Basketball League & former Chief Marketing Officer for the 

U.S Olympic Committee. A frequent contributor to the New York Times & Sports Business Journal Rick is the ideal person to head 

up Sports Travel Academy’s new Professional Development Program Down Under.  

Since summer 2010 the following schools have travelled with Sports Travel Academy: Miami University of Ohio, Syracuse Universi-

ty, James Madison University, East Carolina University, Wingate University, Baldwin-Wallace University, Kansas State University, 

Nebraska Wesleyan University, University of Indianapolis, California University of PA, Drexel University, University of Florida, Wil-

mington College, Saint Leo University, George Mason University & Flagler College. In addition students from over 50 other institu-

tions have participated in a program hosted by one of the above schools. 

For more information contact Program Director Craig Douglass at craig@sportstravelacademy.com  

You can connect with Sports Travel Academy at:  

www.facebook.com/SportsTravelAcademy   

www.twitter.com/SportRavAcademy   

www.sportstravelacademy.com  

At Sports Travel Academy the World is Your Classroom!  
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James Thoma, Ph.D.  

At the 2012 European Association for Sport Management conference in September, Karen 

Danylchuk, Brenda Pitts and Katie Lebel presented  

“TEACHING INTERNATIONAL SPORT MANAGEMENT: CURRENT STATUS, CHALLENGES, AND BEST 

PRACTICES.”  

With the ongoing expansion of sport business globally, it is great to see the continued interest in 

not only understanding the international business of sport but also those professors seeking to 

help their students better understand it. Recently, NBC in the United States acquired the televi-

sion rights to broadcast English Premiere League soccer/football. Coupled with America’s ESPN 

regularly reporting worldwide soccer results, the public reception of the global nature of sport 

continues as professional organizations seek new revenue sources. It is hoped that as the media “shrinks” the globe that the 

business of sport will be universally taught in sport management programs worldwide. 

Message from the founder: teaching global sport management 

Message from the editor: the increase in GSMN submissions 

Lisa M. Miller, Ph.D.   

As 2012 comes to an end, I would like to sincerely thank each author of Global Sport Man-

agement News articles.  We have had a drastic increase in submissions.  This increase has 

allowed us to provide information about sport management all across the globe and all 

across sport management topics.  Please continue to discuss your articles with us, and we 

are thrilled to support our well established scholars and experts in the field and to guide 

aspiring new faculty and industry professionals.  The Editorial Board of the Global Sport 

Management News continues to offer innovative ideas to continual improve and change the 

usefulness of the information provided to our readers.  As our workload increases, the ed-

iting process becomes more challenging.  Therefore, I want to sincerely thank our editorial 

team for their continued work.  As always, we hope the information within this edition stim-

ulates conversation and contemplation in our field of sport management.  We will have 

some exciting news and opportunities to offer with advancements in 2013!  Lastly, I highly encourage all readers to visit 

the new website of the World Association of Sport Management: 

http://www.worldsportmanagement.org/ 

http://www.worldsportmanagement.org/

